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MBA
Through the Years

MBA dari Tahun ke Tahun

Brief History, Major Milestones,
Awards and Accolades

Sejarah Singkat, Peristiwa Penting, dan Penghargaan

2002

• Launch of Starbucks in Indonesia with opening of first store in Plaza Indonesia

2006

• Launch of Pizza Marzano in Indonesia

• Launch of Krispy Kreme in Indonesia

2008

• Launch of Cold Stone Creamery in Indonesia

2012

• Starbucks Indonesia listed on Nielsen’s ‘Asia’s Top 1,000 brands 2012’

• Starbucks received ‘TripAdvisor® Certificate of Excellence’ award

2013

• Launch of Godiva in Indonesia with flagship store in Plaza Indonesia

• Starbucks Card was first introduced in Indonesia

2014

• Launch of the first Starbucks Reserve concept store in Grand Indonesia
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2017

• IPO of MBA (Listing on the Indonesia Stock Exchange)

• Starbucks Card (Ramadhan edition) designed by Starbucks Indonesia was selected  

 for use in China, Asia Pacific and Middle East market

• Starbucks opened 300th store in Bali Ngurah Rai Airport

• Starbucks received ‘Indonesia Netizen Brand Choice Award’ from Warta Ekonomi

• Pizza Marzano won ‘Best Multiple Italian Restaurant’ from Now! Jakarta Awards for 4  

 successive times in a row

• 15 years on, MBA continues to grow passionately delivering F&B brands synonymous  

 with exceptional quality and taste

• As at end December 2017, MBA passed a key milestone of over 350 stores

 across Indonesia

2015

• Starbucks accorded ‘Best Place to Work 2015’ by HR Asia Magazine

• Cold Stone Creamery became the 1st Premium Ice Cream brand to obtain a Halal  

 Certificate in Indonesia

• Cold Stone Creamery successfully earned ISO 22000 : 2005 certificate for   

 demonstrating exceptional food safety & control

2016

• Launch of the first Starbucks Experience Bar

• Launch of Starbucks Indonesia Mobile App

• Starbucks Card was voted ‘Best F&B Loyalty Program in Indonesia’ by Marketing  

 Interactive Magazine, Singapore

• Strategic partnership with General Atlantic

2002 - Peluncuran Starbucks di Indonesia dengan gerai pertamanya di Plaza Indonesia // 2006 - Membuka 

Pizza Marzano di Indonesia. Peluncuran Krispy Kreme di Indonesia // 2008 - Peluncuran Cold Stone Creamery 

Indonesia // 2012 - Starbucks Indonesia terdaftar dalam Nielsen’s ‘Asia’s Top 1,000 brands 2012’. Starbucks 

menerima penghargaan ‘TripAdvisor® Certificate of Excellence’ // 2013 - Peluncuran Godiva di Indonesia dengan 

gerai utama di Plaza Indonesia. Starbucks Card pertama kali diperkenalkan di Indonesia // 2014 - Meluncurkan 

konsep gerai Starbucks Reserve yang pertama di Grand Indonesia // 2015 - Starbucks menerima penghargaan 

‘Best Place to Work 2015’ dari majalah HR Asia. Cold Stone Creamery menjadi merek Es Krim Premium pertama 

yang mendapatkan sertifikat Halal di Indonesia. Cold Stone Creamery berhasil mendapatkan sertifikat ISO 22000 : 

2005 atas demonstrasi keamanan dan kontrol produk makanan yang luar biasa // 2016 - Peluncuran konsep gerai 

Starbucks Experience Bar pertama. Peluncuran Starbucks Indonesia Mobile App. Starbucks Card meraih ‘Best F&B 

Loyalty Program in Indonesia’ dari Marketing Interactive Magazine, Singapura. Jalinan kemitraan strategis dengan 

General Atlantic // 2017 - Penawaran Saham Perdana MBA (Terdaftar di Bursa Efek Indonesia). Starbucks Card 

(edisi Ramadhan) dengan desain dari Starbucks Indonesia terpilih untuk digunakan di pasar Cina, Asia Pasifik 

dan Timur Tengah. Starbucks membuka gerai ke-300 di Bandara Ngurah Rai, Bali. Starbucks meraih ‘Indonesia 

Netizen Brand Choice Award’ dari Warta Ekonomi. Pizza Marzano memenangkan ‘Best Multiple Italian Restaurant’ 

from Now! Jakarta Awards selama 4 tahun berturut-turut. Setelah 15 tahun, MBA terus berkembang dengan penuh 

semangat, menawarkan merek-merek F&B yang identik dengan kualitas dan rasa yang luar biasa. Per Desember 

2017, MBA mencapai tonggak penting dengan mengelola lebih dari 350 gerai di seluruh Indonesia.
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2002

10
2003

19
2004

26

2005

37

2006

51

2007

65

2008

84
2009

89
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PERKEMBANGAN JARINGAN RITEL 2002 - 2017

Growth of Our Retail Network
2002 - 2017
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2010

117

2011

145

2012

176

2013

206

2014

238

2015

274

Year & No. of Stores

Tahun & Jumlah Gerai

2016

321

2017

384
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Overview of 
MBA

Tinjauan MBA
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5  P r e m i u m  F & B  B r a n d s

O v e r  3 5 0  S t o r e s

5  M e r e k  F o o d  &  B e v e r a g e  P r e m i u m

L e b i h  d a r i  3 5 0  G e r a i

O p e r a t i n g  i n  2 3  C i t i e s

B e r o p e r a s i  d i  2 3  K o t a  d i  I n d o n e s i a 

O v e r  4 , 0 0 0  E m p l o y e e s

L e b i h  d a r i  4 . 0 0 0  K a r y a w a n
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To create a portfolio of premium international food 

and beverage brands that are “top of class” in their 

category, and appeal to the aspiring middle and 

upper income consumers.

Vision
VISI

Menciptakan portofolio merek makanan dan 

minuman internasional yang terbaik pada 

kategorinya, dan menarik bagi pelanggan 

dengan segmen konsumen menengah ke atas.

| MBA ANNUAL REPORT 2017009

Our
Vision

 Mission
Visi dan Misi

&
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• To deliver our F&B international brands to the level found

 in any major city in the world

• To create demand by fun participation and “experiential” concepts

• To establish new standards of service

• To continually grow in shareholder value

Mission
MISI

• Membawa merek-merek makanan dan minuman internasional

 di Indonesia hingga sejajar dengan kota-kota besar di dunia

• Menciptakan permintaan pasar melalui partisipasi menarik dan

 konsep-konsep gerai yang memberikan pengalaman

• Menciptakan standar pelayanan yang baru

• Senantiasa berkembang untuk menciptakan nilai bagi

 pemegang saham
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Our
Brands

Portofolio Merek
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Successfully launched in 2002 with its first store in Plaza Indonesia, Starbucks Indonesia today has 

grown into over 320 stores across 23 major Indonesian cities as at end of 2017. Another milestone 

achieved in 2017 was the 15th anniversary celebration of Starbucks Indonesia, and the opening of 

Starbucks 300th store in Bali Airport to accomodate the growing number of tourists in Indonesia. 

Recognised as the premier roaster and retailer of specialty coffee in the world, and the industry 

benchmark in Indonesia, Starbucks strives to bring both heritage and an exceptional experience to 

life, one cup at a time.

Berhasil diluncurkan pada tahun 2002 dengan gerai pertamanya di Plaza Indonesia, Starbucks 

Indonesia kini telah berkembang hingga lebih dari 320 gerai di 23 kota besar di Indonesia pada 

akhir 2017. Sebuah tonggak penting yang diraih oleh Starbucks pada tahun 2017 adalah peringatan 

15 tahun perayaan Starbucks beroperasi di Indonesia, dan pembukaan gerai Starbucks ke-300 di 

Bandara Bali untuk mengakomodir meningkatnya jumlah wisatawan di Indonesia. Diakui sebagai 

pembuat kopi premier dan peritel kopi spesial di dunia, serta sebagai standar industri di Indonesia, 

Starbucks berusaha untuk menghadirkan unsur warisan dan pengalaman yang istimewa dalam 

secangkir kopi.

Pizza Marzano is one of the leading casual dining brands in the world. It was first founded in 1965 in 

Wardour Street, London by Peter Boizot, a man with great passion for Pizza and Jazz Music. 

Subsequently he teamed up with Enzo Apicella, a visionary designer and together, they built the Pizza 

Marzano brand into a global culinary destination. Introduced to Indonesia in 2006, there are currently 

18 Pizza Marzano stores throughout Indonesia’s major commercial, shopping, and entertainment areas.

Pizza Marzano adalah salah satu merek hidangan kasual terdepan di dunia. Pertama kali berdiri pada 

tahun 1965 di Wardour Street, London oleh Peter Boizot, seseorang yang memiliki rasa cinta yang besar 

atas Pizza dan musik Jazz. Kemudian ia bekerjasama dengan Enzo Apicella, seorang desainer ternama. 

Bersama, mereka membangun merek Pizza Marzano menjadi destinasi kuliner ternama di dunia. 

Diperkenalkan ke Indonesia pada tahun 2006, saat ini terdapat 18 gerai Pizza Marzano di lokasi-lokasi 

utama komersil, tempat belanja dan hiburan di seluruh Indonesia.

Krispy Kreme is world-famous for its HOT GLAZED doughnuts. Founded in North Carolina, USA, 

Krispy Kreme has been serving delicious doughnuts and coffee for generations since 1937. From 

its first store opening in Indonesia in 2006, Krispy Kreme has expanded to 21 stores nationwide, 

bringing joy to the lives of our customers everyday.

Dikenal dengan produk donat HOT GLAZED-nya yang terkemuka, Krispy Kreme didirikan di North 

Carolina, Amerika Serikat, menawarkan donat dan kopi lezat dari generasi ke generasi sejak tahun 

1937. Dari pembukaan gerai pertamanya di Indonesia pada tahun 2006, Krispy Kreme kini telah 

berkembang menjadi 21 gerai di seluruh Indonesia, membawa keceriaan di kehidupan pelanggan 

setiap hari.
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Created in 1926 in Brussels by Joseph Draps, GODIVA Chocolatier has become one of the most 

prestigious chocolate brands in the world. From New York to Paris, Tokyo to Hong Kong and Indonesia,

it is GODIVA chocolatier that brings the best of Belgium to the world. GODIVA is also the official 

purveyor of chocolate to the Royal Court of Belgium. In 2013, Godiva set its mark in Indonesia with 

the launch of its first store in Plaza Indonesia. With two flagship stores in Indonesia today, we bring 

the best of Belgium closer to our Indonesian customers.

Didirikan pada tahun 1926 di Brussels oleh Joseph Draps, GODIVA Chocolatier telah menjadi 

merek cokelat terkemuka di dunia. Dari New York hingga Paris, Tokyo hingga Hong Kong dan 

Indonesia, GODIVA chocolatier menghadirkan produk terbaik Belgia ke seluruh dunia. GODIVA juga 

resmi menjadi pemasok cokelat untuk Kerajaan Belgia. Pada tahun 2013, Godiva membuka gerai 

pertamanya di Plaza Indonesia, Indonesia. Dengan dua gerai utamanya di Indonesia saat ini, GODIVA 

menjadikan produk terbaik dari Belgia lebih dekat dengan konsumen Indonesia.

Cold Stone Creamery started in 1988 at Tempe, Arizona, USA. We call every ice cream a ‘Creation’ 

because each one is a work of art. Freshly made, smooth, creamy ice cream, blended on a frozen 

granite stone with endless combination – candies, cookies, brownies – you can mix to your heart’s 

content. The first Cold Stone Creamery store in Indonesia opened in 2008. Today with 21 stores in 

Indonesia, Cold Stone Creamery continues to share its finest, freshest creations.

Cold Stone Creamery berdiri pada tahun 1988 di Tempe, Arizona, Amerika Serikat. Setiap produk es 

krimnya memiliki julukan ‘Creation’ karena tampilannya yang menyerupai sebuah karya seni. Es krim 

yang fresh, lembut dan sarat dengan krim, dicampur di atas batu granit yang beku dengan kombinasi 

yang tak terbatas – permen, kue, brownies – pelanggan dapat membuat kombinasi sesuai keinginan. 

Gerai Cold Stone Creamery pertama di Indonesia di buka pada 2008. Dengan 21 gerainya kini di 

Indonesia, Cold Stone Creamery senantiasa hadirkan kreasi es krim yang begitu lezat dan fresh.
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Ringkasan Pencapaian Tahun 2017 

2017
Financial 
Highlights
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P E N D A P A T A N  B E R S I H

Peningkatan pendapatan bersih sebesar 

16,5% menjadi Rp 1,9 trilyun

L A B A  U S A H A

Mencatat laba usaha sebesar Rp 154 milyar 

L A B A  B E R S I H

Mencatat laba bersih sebesar Rp 94,4 milyar 

16.5% Increase in 

Net  Revenue
to Rp 1.9 Trillion

Operating Profit
of Rp 154 Billion

Net Profit
of Rp 94.4 Billion 
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Catatan:

(1) Laba usaha adalah laba kotor dikurangi beban 

penjualan dan beban umum dan administrasi

Notes:

 (1) Operating profit is gross profit less selling expenses 

and general and administrative expenses

Statements of Profit or Loss and Other

Comprehensive Income

R I N G K A S A N  K E U A N G A N

2 0 1 7
F I N A N C I A L

H I G H L I G H T S

Pendapatan bersih

 Laba kotor

Laba usaha (1)

EBITDA

 Laba bersih

Aset

Aset lancar

Aset tidak lancar

 
Liabilitas dan Ekuitas

Liabilitas jangka pendek

Liabilitas jangka panjang

Kepentingan Nonpengendali

Jumlah ekuitas

Modal kerja bersih

Pengeluaran modal

Margin laba kotor 

Margin laba usaha

Margin laba bersih

Laba terhadap aset

Laba terhadap ekuitas

Rasio EBITDA terhadap penjualan

Rasio lancar (x)

Rasio liabilitas terhadap aset

Laba bersih yang dapat diatribusikan kepada :

   Pemilik Entitas Induk   

     Kepentingan non-pengendali

Laba komprehensif

Laba komprehensif yang dapat diatribusikan kepada : 

           Pemilik Entitas Induk

              Kepentingan non-pengendali 

Jumlah rata-rata tertimbang saham

(dalam juta lembar)

Laba per saham dasar

(dalam Rupiah penuh)

F I N A N C I A L  H I G H L I G H T S R I N G K A S A N  K E U A N G A N

in billions Rupiah unless stated otherwise dalam milyar Rupiah kecuali jika disebutkan lain

Statements of Financial Position

Ratio analysis and others information

Net revenue

Gross profit 

Operating income (1) 

EBITDA 

Net income 

Net income attributable to : 

      Owners of the Company

      Non-controlling interest

Comprehensive income 

Comprehensive income attributable to : 

      Owners of the Company

      Non-controlling interest

Weighted average number of shares 

(in million shares) 

Basic earnings per share 

(in full Rupiah amount) 

Assets 

Current assets 

Noncurrent assets 

Liabilities & Equity 

Current liabilites 

Noncurrent liabilities

Noncontrolling Interest 

Total equity 

Net working capital 

Capital expenditure 

Gross profit margin 

Operating profit margin 

Net income margin 

Return on assets 

Return on equity 

EBITDA to sales ratio 

Current ratio (x) 

Liabilities to assets ratio 

Laporan Laba Rugi dan Penghasilan

Komprehensif Lain

Laporan Posisi Keuangan

Analisa Rasio & Informasi Lain

2017 2016 2015

1,892

1,367 

154

279

94

94

-

90

90 

-

1,958

48

1,624

1,174

156

251

116

116

-

120

120

-

1,410

82

1,320

943 

125

200

81

81

-

82

82 

-

125

649

1,497

649

848

1,497

457

61

-

979

1,234

599

635

1,234

354

732

-

148

788

278

510

788

345

27

-

416

 192

251

72.3%

8.1%

5.0%

6.3%

9.6%

14.7%

1.42

34.6%

245

201

72.3%

9.6%

7.1%

9.4%

78.4%

15.5%

1.69

88.0%

(67)

122

71.4%

9.5%

6.1%

10.3%

19.5%

15.2%

0.81

47.2%
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Pendapatan bersih 

(dalam milyar rupiah)

1,892
Net revenue
(in billion rupiah)

2015  

1,320

2016

1,624

2017

1,892

2016

156
2015

125
2017

154

Laba Usaha

(dalam milyar rupiah)

154
Operating income
(in billion rupiah)

2015

200

2016

251
2017

279

EBITDA

(dalam milyar rupiah)

279
EBITDA
(in billion rupiah)
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Harga Saham, Informasi Saham,

Struktur Kepemilikan Saham & Struktur Organisasi

Our Share Price,
Share Information,

Share Ownership Structure &
Organizational Structure
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22 June 2017

29 September 2017

29 December 2017

HIGHEST LOWEST CLOSING2017
price (Rp)

3,150

2,030

1,910

2,990

2,000

1,835

3,150

2,030

1,905

I N F O R M A S I  S A H A M

H A R G A  S A H A M  M A P

Share Information

Our Share Price

Source/Sumber: Bloomberg Finance L.P
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MAPB IJ Equity - Volume 0.865M

MAPB IJ Equity 1905.00

JCI Index  6355.654
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6355.654
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S T R U K T U R  K E P E M I L I K A N  S A H A M

Share
Ownership
Structure

•  There is no affiliation between members of the 
Board of Commissioners, the Board of Directors, 
or Majority and/or Controlling Shareholders.

•	 Tidak	 ada	 hubungan	 afiliasi	 antara	 anggota	
Dewan	Komisaris,	Direksi	atau	Pemegang	Saham	
Mayoritas	dan/atau	Pengendali.

MBA ANNUAL REPORT 2017 |022

19%

GA ROBUSTA F&B COMPANY PTE. LTD.

2 0 17
2%

Public

79%

PT Mitra Adiperkasa Tbk
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Agus Gozali

President Commissioner

Presiden Komisaris

Handaka Santosa

Commissioner | Komisaris

Sandeep Achyut Naik

Commissioner | Komisaris

Sean Gustav Standish Hughes

Independent Commissioner | Komisaris Independen

Wai Hoong Fock

Independent Commissioner | Komisaris Independen

Anthony Cottan

President Director | Presiden Direktur

Sjeniwati Gusman

Director | Direktur

Rohan Marinus Lallantha St. George

Director | Direktur

Ravi Kumar Sreeramulu

Director | Direktur

Fetty Kwartati

Director | Direktur

Pinky Ong Torres

Independent Director | Direktur Independen

Audit Committee

Nomination & Remuneration Committee

Group CEO

Group CFO

Corporate Secretary

Internal Audit

Starbucks

Division

Emerging Brands

Division (Pizza Express, Krispy Kreme, Cold Stone Creamery, Godiva)

Vasilis John Vasilou Agnes Suganda

S T R U K T U R  O R G A N I S A S I

Organization  Structure
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Entitas Anak, Persentase Saham, Bidang Usaha,

Status Operasi dan Domisili

Subsidiaries,
Percentage of Shares,

Line of Business,
Company’s Status & Domicile



MBA ANNUAL REPORT 2017 |026MBA ANNUAL REPORT 2017 |026

as per 31st December 2017  |  per 31 Desember 2017

All subsidiaries are domiciled in Jakarta.

Seluruh entitas anak berdomisili di Jakarta.

Operating/Beroperasi

Operating/Beroperasi

Operating/Beroperasi

Operating/Beroperasi

-

-

-

-

100%

100%

100%

100%

PT Sari Coffee Indonesia 
 
PT Sari Pizza Indonesia  
 
PT Sari IceCream Indonesia  
  
PT Premier Doughnut Indonesia

1

2

3

4

No Company Name Direct
Ownership

Indirect
Ownership

Status

Nomor Nama Perusahaan Kepemilikan 
Langsung

Kepemilikan 
Tidak Langsung

Status Operasi

Cafes and Restaurants /Kafe dan Restoran
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Informasi Saham

Share
Information
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Outstanding Shares

Jumlah Saham yang Beredar

2017 - 2,170,922,900

Market Capitalization

Kapitalisasi Pasar

2017 - Rp 4,135,608,124,500,-

Trading Volume

Volume Perdagangan

2017 - 16,300
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